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ABSTRACT 

In the article current on the day digital from technologies 

use through museums activity develop aspects illuminated. 

In the field digital technologies of application practical 

importance open given. 
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INTRODUCTION 

In recent years, museum institutions has changed its 

dominance to become increasingly focused on visitor 

attractions. Museum institutions all over the world have 

created a paradigm shift to remain relevant in the eyes of the 

public (visitors). Museums displacement is strengthened as a 

digital platform, cultural tourism and online learning for the 

global community. This study presents a framework for a 

museum that is relevant to the community through three 

aspects: digital platforms, cultural tourism and online 

learning. This study focused on these three aspects that 

reflect the changes in the perspectives of professional 

museums rather than serving as a traditional museum 

(focused on custodial care) to more current (focused to 

educate and entertain the community). This study confirms 

that a museum is now connected with three aspects that 

associates with digital aspects, aspects of online learning and 

aspects of cultural tourism towards the community and 

tourists.  

Today on the day world in countries pandemic restrictions 

softening as a result tourism industry recovery starting 

record Uzbekistan in the example of seeing if we are, current 

year first in the quarter 610 thousand from abroad person or 

past of the year suitable to the period 2.5 times more than 

many tourists visit was observed [1]. Tourists flow increase 

and international tourist trips number multiplication for in 

the regions there is was from opportunities use necessary 

will be. Such opportunities in providing the most big to 

potential has objects as museums is considered. 

Prominent museums around the world often host 

international exhibitions showcasing artifacts from 

Uzbekistan, presenting the country's rich history, art, and 

culture to visitors in countries like Germany, France, and the 

UK. In Europe, the culture of visiting museums is well 

developed, with museums regarded as top tourist 

destinations. According to NEMO - The Network of European 

Museum Organizations, museums in the European Union 

attract over 500 million visitors annually, surpassing 

attendance at sports events. The strong digital presence and 

accessibility of information make it easy for tourists in 

Europe to engage with museum offerings online. 

Current from 120 at a time more than museum and his/her 

branches activity showing is coming. Of these, 49 main 

museums, 75 and branches and 7 museum-reserve is 

considered [3]. 

STYLE AND MATERIALS 

This article analyzes the role of the tourism sector in the 

country's tourism potential, drawing on the results of an 

analysis and the research of a number of scholars. 

According to foreign expert T. Vesenina, once cultural 

heritage objects become brands without losing their physical 

and spiritual essence, there is an opportunity to make money 

from them[4]. 

Scholars such as A. Kiralova and I. Straka emphasize that 

tourism is closely related to its purpose. In this regard, they 

also touched upon the interrelationship of historicism and 

museology with tourism [4]. 

According to local scholar A. Khudoyarov, pilgrimage tourism 

includes trips to visit sacred sites, pay homage to our great 

ancestors, get acquainted with their past lives and the 

cultural, architectural and historical heritage they created, 

commemorate them, and participate in religious and secular 

ceremonies. 

Researcher N. Ibragimov studied the scientific foundations of 

the competitive tourist area brand and image, and developed 

a scientifically based theory of the process of gaining a place 

in the market and consumer consciousness, combining the 

brand and image of a tourist area, a conceptual model of the 

brand, and a methodology for studying it by separating it 

into the name, logo, and slogan of the tourist area. 

RESULTS 

Museum tourism-exhibitions creation, excursions transfer, 

public events and study their training organization to the 

museum tourist product working release and sell of the 

museum to oneself typical activity is considered. 

Museum tourism organizers one how many tasks there is: 

the museum tourist specialization identification, museums 

tourists permanent visit to order provision, tourism 

programs organization to do route to compose and 

advertisements to form. Today on the day museum tourism 

development following to factors depends. 

 Tourists various young categories for programs working 

exit ; 

 various social group representatives for programs 

working exit ; 

 Art and culture centers and organizations own inside 

received wide comprehensive programs done increase ; 

 Art ghosts and art experts for international programs 

create 
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So, another cultural institutions in line our museums also 

have electronic publications with world information to the 

flow their sheep natural case and time accepted as a 

requirement what should we do necessary. Zero information 

distribution with museum oneself in society advertisement 

to do, the audience multiplication and foreign colleagues 

with fast and comfortable communication installation 

possible. Electronic information distribution tools system 

current to grow our museums wealth wide the public, 

especially the youth between promote in doing so, he also 

positive role plays. 

Especially digital technologies and Internet development 

with in society of the museum place noticeable at the level 

changed. Current on the day to the museum relevant culture 

spread main functions previously via prin, television, radio 

organization done if so, today on the day and via the Internet 

all activities done increasing being moved. 

DISCUSSION 

Funds digitization museum of activity the most main in 

terms of one is, this in process society development in 

documentation and social information It is also necessary to 

collect. task is considered. Funds digitization scientific 

purpose from that consists of this as a result museum 

importance owner was subjects found to visit, to study, to 

the museum to the funds will be improved. This as a result 

museum funds perfected, filled Funds digitization 

importance from that consists of funds good subjects with 

rich, museum fund value and from them use It becomes 

easier. It is necessary information find, exhibits about 

information again at work amenities to the surface is coming. 

Other on the global level digital of technologies development 

of people from them use level increasing This situation is and 

modern museums life with harmony provide for develop 

necessary that showing. 

Museums activity effective organization tourism in 

development important importance has. Therefore, 

Uzbekistan Republic President by republic according to all 

museums activity improve according to Tasks: exhibits 

complete from the list passed, their electronic base creation, 

museums leader and of employees qualification increase etc. 

marked according to instructions was given [1]. 

Museums modern information in the processes important 

place to hold for all necessary conditions there is to be and 

information technologies the museum promote to do, 

museum audience conquest to grow and expansion 

important to the tool Articles, pictures, electronic catalogs, 

video and audio resources combined from sites besides, 

museums their own social on the networks participation 

expansions and various in various Internet projects 

participation they reach Museums in the activity increasingly 

growing growing media content parts in their circumstances, 

structural part strategic planning and every one of the 

museum own information policy working output need was 

information qualified management necessary. 

Museums information with of work new forms open on the 

eve of is standing and today's what we see today all technical 

elements ( museum) information centers, electronic 

exhibitions, mobile devices for museum programs, Internet 

existence and others), actually this museums digital 

technologies based on development initial stage Later, and 

museums information and communication to the processes 

regional, national and global scale participation level mainly 

his/her role, importance and efficiency to increase 

opportunity creating to give his/her next stage by 

designating gives. 

SUMMARY 

Culture in the field acceptance made excursions again one 

format 3D-types and excursions. This is desirable. cultural 

site or to the city visit order can't, but about it complete to 

the imagination has to be for those who want help Virtual 

tour each other smooth and turn with replacement possible 

was united spherical panoramas own inside Virtual tourist 

mouse using see the area lead, route direction 

himself/herself choice possible. Rule as a rule, usually visual 

to the picture assistant elements will be added and it is data, 

records, graphics management buttons and others with 

floating outgoing windows what own inside takes. 

So so, now globalization under the circumstances every how 

of the industry there is opportunities full open give to get, in 

that field applicable digital technologies and to innovations 

directly This is related to tourism and his/her important 

joint was also applies to museums. Museums fund digital 

from technologies use of the industry development to 

increase positive service does. 
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