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ABSTRACT 
This study seeks to analyze the benefits of undertaking from the 
University, which is divided into three stages, students from first to 
third semester, from fourth to seventh and from sixth to ninth, 
seeking to compare the way they see entrepreneurship at the 
beginning of their instruction, in the development of their academic 
preparation and in the last stage of business training. 

The small enterprises represent for Mexico 51% of its Gross 
Domestic Product (GDP), and the development of 72% of the 
generation of jobs through micro, small and medium entrepreneurs, 
for this reason the institutions of higher level must adapt new 
strategies of business training and thus contribute in a relevant way to 
the economic development of the country. 
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I. INTRODUCTION 
In many countries the participation of micro, small 
and medium-sized enterprises represent a large 
percentage of their Gross Domestic Product (GDP), 
the economic spill over and the engine of it is born in 
the decision to form a company, to generate direct 
and indirect sources of employment that ultimately 
become the economy of a country. The GEM (2021) 
[1] defines entrepreneurship as: "any attempt to create 
new businesses or new enterprises, such as self-
employment, a new business organization or the 
expansion of an existing business, by an individual, a 
team of individuals or an established business". 

The economy is based on a percentage of 36.38% of 
adults aged 18 to 64 who perceive opportunities, 
50.07% who believe they have the knowledge and 
skills to undertake, 28.40% with fear of failure and 
50.67% who see entrepreneurship as a good career 
choice. 

 
In advanced semesters, students must all take a 
subject called Development of Entrepreneurs, which 
seeks to generate entrepreneurship in students by 
developing skills necessary for the start of a 
company. However, it is up to each university student 
to make the decision to form a company. 

Being an entrepreneur, not only offers benefits to 
those who undertake, but also supports the same 
community in which they are inserted, with the 
creation of jobs, promotion of the economy and 
helping to "minimize the adverse and structural 
factors that force people to leave their country of 
origin" UNESCO [3], within this same document in 
goal 4.4 it is established by 2030 to increase the 
number of young people and adults Trained... to 
access employment, decent work and 
entrepreneurship, further highlighting the importance 
it has. 
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The economy is based on resources or based on 
innovation, in the case of Mexico according to the 
GEM [1], for point 1 there is a percentage of 36.38% 
of adults from 18 to 64 years old who perceive 
opportunities, 50.07% who believe they have the 
knowledge and skills to undertake, 28.40% with fear 
of failure and 50.67% who see entrepreneurship as a 
good career choice. 

II. THEORETICAL AND CONCEPTUAL 
FRAMEWORK 

In Mexico, according to Guerrero, Urbano, Ramos, 
Ruiz-Navarro, Neira, & Fernández-Laviada et al. 
(2016) [4], 21% of students have already created a 
company, 42% have entrepreneurial parents and of 
these, 27% are or have been entrepreneurs, mentions 
that 25% of men have been entrepreneurs against 
17% of women, the IDB (2018) [5] says that the 
profile of creative entrepreneurs in Latin America: 
they are mostly men (61.8%) and in their minority 
women (38.2%). The average age of the creative 
entrepreneur is 35 years, and 90.4% have university 
studies, these differences are clear from 
understanding that the first study is specific to 
Mexico, while the second includes all of Latin 
America. 

As stated by Guerrero et al. (2016) [4] university 
students in Mexico have a very positive attitude 
towards entrepreneurship, they perceive it as an 
enriching professional option that will give 
satisfaction in their working life, 49.7% of these, have 
started a company, 54.4% believe they have the 
knowledge and skills necessary to undertake, and 
29.8% feel fear of failure in their projects, 65% say 
they want to undertake in the short term and 50% say 
they have received some type of training in this 
regard, data that are consistent with the 
aforementioned information of the GEM (2021) [1] 
and presents small differences. 

This last data, of those who have received training in 
this regard, contrasts with what the IDB (2018) [5] 
says, according to the data of this study, entrepreneurs 
in general learned to do business “on the fly”, that is, 
during the very process of gestation of their company, 
that is, that despite having received some training or 
training in their professional training, this was not 
adequate or was insufficient. 

Different authors Guerrero et al. (2016), González et 
al. (2017), mention as important factors: age, 
schooling, sex, profession of parents, among others to 
make the decision to become an entrepreneur or 
decide not to try. 

Leyva-Carreras et al. (2021) [8] in their study 
proposed to measure the relationship between 

personal, intellectual and social skills with the skills 
of achievement for the entrepreneur perceived by 
students at the undergraduate level, for which they 
established the following criteria: Within personal 
skills self-confidence, within intellectual skills the 
ability to identify problems and within social skills 
teamwork. 
� Intellectuals. 
� Ability to identify problems. 
� Social. 
� Teamwork. 

Two variables are mentioned, the entrepreneurial 
profile, which is formed from the attitudes, aptitudes 
and skills of the individual, as well as an 
entrepreneurial spirit, which will be developed within 
his stay as a university student. These skills have to 
be complemented with another group of abilities such 
as: individual values, creativity, initiative, self-
confidence, energy and ability to work, perseverance, 
leadership, risk acceptance, the need for achievement, 
tolerance for change and problem management. 

In this research, through surveys to measure personal, 
intellectual and social skills, the authors were able to 
conclude that achievement in entrepreneurship is 
based on confidence skills, ability to identify 
problems and teamwork, however, they also note the 
need for the University of Sonora, Mexico to 
implement a profile model for the development of 
entrepreneurial skills. 

For its part, the Inter-American Institute for 
Cooperation on Agriculture (IICA, 2009) [14] 
identifies ten characteristics of entrepreneurial 
behavior, grouped into three areas: 

� Achievement-oriented features: 
1. Search for opportunities and constant initiative 
2. Persistencia 
3. Cumplimiento 
4. Search for efficiency and quality 
5. Taking calculated risks 

� Planner features: 
6. Set goals 
7. Search for information 
8. Systematic planning and monitoring 

� Power characteristics: 
9. Persuasion and support networks 
10. Self-confidence and independence 

These skills are directly related to those mentioned 
above and there are direct coincidences such as self-
confidence, risk and planning. 

For Serida et al. (2017) [11], this would show that 
entrepreneurial perceptions and attitudes would 
respond more to cultural and political aspects of a 
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region rather than to economic models and the level 
of development of countries. 

The OECD (2021) [2], in the biennial publication 
examines how public policies at national, regional 
and local levels can support job creation by 
encouraging business start-ups and self-employment 
by people from disadvantaged or under-represented 
social groups (e.g. women, youth, seniors, the 
unemployed, immigrants, people with disabilities). 
The reports present self-employment and 
entrepreneurship indicators for these groups, 
including self-employment rates, growth 
expectations, entrepreneurship skills and more. The 
reports also contain thematic policy chapters and 
country profiles that highlight hot issues and recent 
policy developments. 

Being an entrepreneur, not only offers benefits to 
those who undertake, but also supports the same 
community in which they are inserted, with the 
creation of jobs, promotion of the economy and 
helping to “minimize the adverse and structural 
factors that force people to leave their country of 
origin” (UNESCO 2019) [3], within this same 
document in goal 4.4 it is established by 2030 to 
increase the number of young people and adults 
Trained... to access employment, decent work and 
entrepreneurship, further highlighting the importance 
it has. 

For Fernández-Laviada et al. (2014) [7] the variables 
of gender, age and occupation of parents do not 
influence the student's decision to create a company, 
contrasting with the statements made above. 

III. DISCUSSION AND PROPOSALS FOR 
SOLUTION 

Some of the most important factors to decide to 
undertake are: The greatest motivation to be an 
entrepreneur is the satisfaction that would mean 
having their own company, the image and importance 
of being an entrepreneur in society, the influence 
exerted by the media, personal independence and 
personal or family security. 

Among the factors that limit entrepreneurship, there 
are natural elements such as total ignorance of the 
steps to follow, in addition to the fear of failure is 
presented as one of the main limitations to be able to 
undertake, economic risks, limited time for other 
activities and tax burdens. 

The perception of students about entrepreneurship is 
intimately related to their own knowledge and 
personal, sociocultural and cognitive skills, even with 
their maturity, as stated by Salvatorio (2012) [9] at an 
older age, it is more punctual and objective in the 

appraisals related to the evaluation of the fulfillment 
of objectives in a company. 

In the entrepreneurial profile, two variables are 
mentioned, which is formed from the attitudes, 
aptitudes and skills of the individual, as well as an 
entrepreneurial spirit, which will be developed within 
his stay as a university student. These skills have to 
be complemented with another group of abilities such 
as: individual values, creativity, initiative, self-
confidence, energy and ability to work, perseverance, 
leadership, risk acceptance, the need for achievement, 
tolerance for change and problem management. 
(Kantis (2010), Pablo-Martí and García-Tabuenca, 
(2006)), cited by Leyva-Carreras et al. (2021) [8].  

Different authors Guerrero et al. [4] and González et 
al. [6], mention as important factors: age, schooling, 
sex, profession of parents, among others to make the 
decision to become an entrepreneur or decide not to 
try. 

For Fernández-Laviada et al. [7] the variables of 
gender, age and occupation of the parents do not 
influence the student's decision to create a company, 
contrasting with the statements made above. 

Leyva et al. (2019) [8] in their study set out to 
measure the relationship between personal, 
intellectual and social skills and achievement skills 
for the entrepreneur perceived by undergraduate 
students, for which they established the following 
criteria: Within personal skills self-confidence, within 
intellectual skills the ability to identify problems and 
within the Social teamwork. 

According to Guerrero et al. [4] the areas where more 
entrepreneurship is carried out are the social sciences 
has the advantage with 24%, they mention that 
Mexican students have a more positive attitude 
towards entrepreneurship, they also see in their 
universities a positive environment that develops their 
abilities to identify business opportunities", under this 
assumption, universities have a strong commitment to 
continue to be generators of new and better programs 
that promote this spirit of economic growth 

The focus of the Autonomous University of 
Chihuahua is on the situation of entrepreneurship in 
Mexico. 

The commitment of the university is to create the 
most favorable conditions for entrepreneurship to 
develop, hoping that this work begins to chart the 
path to identify the perception of its students about 
entrepreneurship and the skills, attitudes and 
knowledge necessary for its development. 

The perception that each individual has about 
entrepreneurship can be determined in three 
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indicators, namely, according to Serida et al. (2017) 
[11] 
1. The consideration that in the next six months 

there will be conditions to start a business 
2. The perception of having the knowledge and 

skills necessary to undertake 
3. The fear of failure.  

On the other hand, the perception that society as a 
whole has been also valued: 
1. Perception of entrepreneurship as a good career 

choice 
2. The status and prestige of starting a business 
3. The media attention given to entrepreneurship. 

In conclusion, it is possible to determine that the most 
important relationship between the variables analyzed 
are those related to the fact that more than 60% of 
students at all levels are willing to start a business; 
also more than 60% of respondents have a history of 
entrepreneurship in their family, so it is possible to 
infer that the choice of a career related to business, is 
influenced by your family support or referral; another 
important relationship is the condition that they 
consider that entrepreneurs should have, and it is 
without a doubt, the passion for the project in 
progress; the type of business that students consider 
most likely to be able to undertake, is one with 
innovative, rather than traditional, characteristics, 
which denotes a great influence of progress and new 
trends; the main reason why students would start a 
business is to have economic freedom, followed by 
becoming their own bosses; Another point of 
analysis, is given in the perception of opportunities 
and external supports that they perceive and is given 
with relevant result in the financial needs and training 
or professional preparation, finally, the lack of 
resources, they consider that it is the most important 
barrier, more than in the attitude and the lack of 
professional or academic preparation. 
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