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INTRODUCTION
Digitalization of Indian business is majorly drivey > Lack of skilled manpower to manage technol

the rapidly advancing digitization of consumersis]
has led to increased data traffic and accele

setups

establishment of new tediased sta-ups to take According to NASSCOM, the estimated mar

advantage of the growth opportunitie=

The Micro, Small & Medium Enterprises (MSME
sector contributes about 8% of GDP. It also pla
pivotal role in development of the economy
employing almost 80 million people, contributi
about 45% of the total manufacturing output and -
of exports of the country.

However, in a rapidly digitalizing economy, the
industries fail to keep pace. Online shoppers uhd
are growing at compounded annual growth
(CAGR) of 18% and will reach 220 million by tl
year 2020. Unfortunately, out of the 51 million S¥
in India, less than $% have an online presen:

The companies migrating to an online platform cc
potentially increase their revenues by 51%, impi
operational efficiency and broaden their custo

Causes for Low Adoption of Digitalization in the

Past:

» Lack of understanding of business bene
technology can deliver across -to-end value
chains

» Lack of guidance on the inherent abilities
technologies and how these can be integratec
institutionalized in their businesst

» Resistance to incurringpfront investmel-related
costs to implement technology

growth driven by SMAC is expected to be 3
(US$1 trillion) by 2020.

Key Drivers Escalating Adoptior of Digitalization

Today:

In India, the impetus for adopting SMAC has b

facilitated by the following factor

» The exponential growth in adoption of sir
devices to enable easy access to 3G or
networks

» The increased popularity of social me

» Rapidlyincreasing volumes of data being captt
by businesses across customer t-points

» Advancement made in analytic tools ¢
technology that is helping to bring analytics ckc
to business users and not limit it to statistici
and PhD-holders

» Cloud enabng businesses to deploy mobility a
analytic solutions in a cc-effective manner and
reducing time-to-market

Indian SME’s Need in Global Digital Scenario

» Incubation Platform:
This directly points tothe fact that India lacks
business incubatiorsetup The industry majors
need to providementorshij to SMEs of their
domain, on how thegoulc be better aligned with
their objectives of aow cost structure, broad
basing their serviceanc products, and a more
reliable environment fooperation
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» Support from Government:
In the most recent UPS AsBusines Monitor
report, 81 per cent SMEesponden feel that
government needs to play krgel role in
sustainability practices.

Let us look at the model deployég Japan, way
back in 1953. Japan Finandeorporatiol for
Small Business (JFS) wazeatel to enable a
basic law which would represenshift in policies
to enable development and grovghdiverse and
independent SME businesses. 368r became an
integral part of policy drafting andplementatio
process, and established a deewlerstandin of
the SME market. It built a pool dusinesse and
understood its pulse. Today, has more than
100,000 businesses and iteverage this
information to groom newesusinesse

The essence behind formationJ#-$ was not just
funds, but critical advisory, thatould keep the
businesses alive in long termihere is a strong
need for such a platform to peovidecin India.
Need for Communication:

India is awakening to the need communicatio
and its importance to business&ill recent past,
PR(Public Relations) wasonsidere a luxury and
spelt in the same breath advertisinc However,
the communication modesanc climate is
changing. As a result, businessare making use
of various channels @ommunicatio to reach out
to their audiences such as clienhasse at large,
industry bodies, etc. On thglobalizec platform,
global tools like PR need to hesec to gather the
outreach and use it towar@xpandini not only
clients but further expansiofgrming associations
and tie-ups.

Valuation and Consolidation:

Indian economy has progresstward: building
knowledge enterprises to remagompetitive in
the global arena. Innovatioranc application
knowledge are going to be tHesy to growth.
However, in the SME segment, régmain: vastly
fragmented across mushroomibgsinesse Joint
ventures and some kind obnsolidatiol will help
pull strengths of companiesanc businesses
together, and fasten the growth andturity path.
Specificity of Focus:

The more SMEs are connected to suppli
buyers and financial institutions, the smoot
transactions and fulfilmentswill be for
enterprises. However, while industry and exp

had know urban India alone wouldn't fu
growth for the country, every stakeholder cha:
the same piece of the pie would lead
redundancies. Different stakeholders taking
very specific problems to solve would, in thec
contribute to a stronger ecosystefor Indian
SMEs.

A Stronger Ecosystem forSMEs Increasing Digital
India Footprint:

Digitized B2B (Business to Busine) transactions and
relationships encompasses more than just Incre
paymentsaccess to the Internet even in smaller to
and the rate of Smartphone -led connectivity
spreading across the country meant India was [
ground for a campaign like Digital Ind

But endusers getting savvier and going online tc
connected to services or making purchases isn’
only way Digital India’sreach is growing

With various B2B startips viewing the long und
tapped SME segment as a huge opportunity, Di
India outcomes may beat expectations sooner r
than later.

There are reportedly more than 40 million SME:
India. Startup names such as Tolexo, Power2SI
Rubigue and Now Floats aiming to move all kind:
B2B relationships and transactions towards fullle
digitisation, indicates more businesses are novne.

Digital Transformation: How SMEs Can Leverage

This Wave Of Technology?

SMEs will thrive if key enablers powered by SM¢

(Social, Mobile, Analytics, and Cloud) in Inc

Technologies are created in integrated ecosyster

support their following neec

» Accessibility of expert knowledge and b
practices

» Financial independence and risk mitiga

» Targeted marketing reach and s

» Operational excellence across locat

> Efficient provisioning of service

» Real time insights and decis-making

SMAC Technologies: Thenew wave Of Growth for

SME's:

SMAC technologies are advanced, affordable

pervasive. They are now available to businessedl

sizes. This is opening up an opportunity for SM&

level the playing field and compete with Ilar
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players.The need of the hour is for SMEs to take
lead in adopting SMAC and make it an integral pa
their business strategies. Those that are suctess
understanding the power of SMAC and harnessil
across their businesses will lead this new wav
growth.

Steps for Keeping upSMESs Business

One of the biggest challenges small businessegirie
terms of digitalization is many lack the skill
required. A recent report showed that while n
small businesses are aware of digital funct only
26% have produced opportunities to develop tl
functions.

All types of businesses can benefit from keepin¢
with digital deelopments, but for some it's definite
more important than others. Take traders for exar
It would be pretty much impossible to keep up v
the markets without technology. To be succes you
need to act fast, especially with Forex tra. So, if
you're unsure how to use the latest tech, you cbae
missing out on a lot of potential profi

To keep up with digitalization, it's important tetr
only know about the tast developments, but al
how to use them and incorporate them into )
company. So, along with a fast internet connec
you are going to need to keep your digital sl
topped up.

It's a good idea to bring the team together see
what digital skills you already have in yc
organization You may just be surprised by the sk
already available. Once you have a good idea o
skills your emploges do possess, you can then w
out which skills are lacking and where improvems
could be made.

Automation is another important thing to focus
There are a lot of day-tday tasks which can now |
fully automated thanks to technology. This noty
speeds up production, but it boosts effectivenesk
helps you to keep up with your competitors. Lool
how many tasks you still do manually and

whether they could be replaced by automi
processes.

International Solutions Required For Global
Developments:

The meeting held in Dusseldorf, largely focused
international digitalization. The leaders sugge an

international framework is requir in order to ensure
everyone, rather than just a select group, canfibe
from global digitalization.

They focused on three key goals they are wor
towards, which include:

» Continuous Digital Eduatior

» Faster Internet

» Harmonized Technical Standa

SMEs need to continually develop their dig
education if they stand any chance of keeping o
terms of faster internet, the UK is lucky enougt
already boast impressive speeds, though furthak
needs to be done to bring it to all areas of thentry.
The leaders at the G20 meeting propose settin
faster connections by the year 2(

Conclusion:

Much of the growth and innovation in a develo
economy is fuelled by the SMEs of that country,
it will be no different for India. With cutting ee
technologies being available on a -as-you-go
model, Indian SMEs would finally get to play
pioneeing role in the growth of the economn
Overall, while digitalization is important, mal
businesses aren’t taking full advantage of whatg
to offer. If you want your business to be tr
successful, it's vital you ensure you're keeping
with the latest digital trends

REFERENCES:

A. Books:

1. Stephen N. Mutula. Digital Economie SMEs
and EReadiness. Tilde Publishing a

Distribution, First edition (March 19, 201

2. Neil Perkin, Peter Abraham. Building the Ag
Business through Digital Transformat. Kogan,
First edition (April 3, 2017

3. George Westerman, Didier Bonnet, Andr
McAfee. Leading Digital: Turning Technolog
into Business Transformati. Harward Business,
First edition (November 12, 201

Websites:
https://economictimes.indiatimes.com/sr-
biz/smesector/digitalizatio-of-smes-what-every-
small-manufactureshoulc-learn-from-the-auto-
industry/articleshow/64135. Accessed 28 /
2018.

=

@ IJTSRD | Available Online @ww.ijtsrd.con | Conference Issue: ICDEBI-2018ct 2018

Page: 152



International Journal of Trend Bcientific Research and Development (IJTSRD) IS&M¢-6470 | IF: 4.101

2. https:/lwww.mazars.co.infHome/News/(- 6. https://www.ey.com/in/en/services/advisory-

Publications/Digitalization-in-SMESector.
Accessed 28 Aug 2018.

. http://mvww.channelworld.in/interviews/digitiza
n-prime-game-changer-smeg\ccessed 29 Au
2018.

. https://socialnomics.net/2017/04/13/digitaliza-
and-smes-are-you-keeping-ug¥ccessed 30 Au
2018.

. https://www.businesstimes.com.sg/hub/emer-
enterprise-2018/going-digital4@ecessit-not-a-
choice-for-smesAccessed 30 Aug 201

@ IJTSRD | Available Online @ww.ijtsrd.con | Conference Issue: ICDEBI-2018ct 2018

digitalization-the-next-bighing-for-indias-smes#.
Accessed 30 Aug 2018.

. https://www.ciol.com/sm-ecosystem-india/.

Accessed 31 Aug 2018.

. https://www.thehindubusinessline.com/econor

-stronger-ecosystem-fame:-increasing-digital-
indiafootprint/article9440743.e. Accessed 31
Aug 2018.

Page: 153



