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ABSTRACT

The world has transitioned into a digital enviromta
For today's businesses, it is imperative to hav
website and use the web as a means to interact
their customers. There are some successful tradll
marketing strategies, particulaifyyou are reaching
largely local audience, but it is important to t:
advantage of digital marketing so as to keep u
today’s world. Online Marketing uses internet
deliver promotional marketing messag

Digital marketing is also known dsternet marketing
but their actual processes differ, as digital minkg
is considered more targeted, measurable

interactive. It includes Internet marketing techugs,
such as Display advertising , Web Banner advegj:

pop ups, text ads, displayds, Social Medi
Marketing (SMM), Mobile Advertising, -mail
Advertising, Search Engine Optimization (SE

Search Engine Marketing (SEM) and link building
also extends to noimernet channels that provir
digital media, such as short messagingice (SMS),
Multimedia Messaging Service (MMS), callback ¢
on-hold mobile ring tones, beoks, optical disks ar
games.

KEYWORDS: Digitalization of Marketing, Social
Media Marketing, You Tube Marketing, Online
Marketing, Online Shopping, Internet Marketing
Platforms.

INTRODUCTION

We live in an era where everything is ir-
connected. With the availability of anything e
almost everything on a single click at your do@ps
advertising and marketing are not the same anyr
These days, it is importatd have a strong onlir
presence, along with a great brand that is preg«

uniformly across all mediums. Digital Marketing
essential for companies who want to utilize the @
of the internet in order to boost their businesgjitBl
Marketing is also known as ‘Online Marketir
‘Internet Marketing’ or ‘Web Marketing’

Digitalization is the use of digital technologies
change a business model and provide new rev
and valueproducing opportunities; it is the process
moving to a digital business. Digital marketinghe
marketing of products and services using dic
technologies, mainly on the internet, which ¢
includes mobile phones, display advertising and
other digital medium.

In 1971, Ray Tomlinson sent the very fir-mail, and
his technology set the platform to allow people
send and receive files through different machire:
1990s, the term Digital Marketing was first coin
with the debut of server/client architect and the
popularity of personal computers, the Custo
Relationship Management (CRM) applicatic
became a significant part of marketing technoldgy
the 2000s, with more and more internet users a@
birth of iPhone, before consulting a sales pe
customers started searching products and mz
decisions about their needs online first which e
a problem for the marketing companies as moste
retailers did not provide their domain address
2007, the concept of marketing automation wised
to solve the above mentioned problem. By 2(
digital marketing became sophisticated and was
growing till 201243. In 2000s, the development
social media sites such as Facebook, Youtube
Twitter made the customers highly dependent
digital electronics in their daily lives. The change
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Customer behavior improved the diversification
marketing technology.

Crossing the national and geographical bounde
Digitalization in marketing has brought ab
tremendous changes in the methaafs marketing,
providing a wide access of potential customers.e
to digitalization in marketing it has become eagsy
the small and medium size business to advertise
business to a wide range of people as it is cheaf
cost as compared to theaditional marketing an
advertising methods. It has also facilitated ints
feedback from the customers. Lots of time and &
are saved by making the website of the busi
where in the business can be made available 2¢
the customers resulting increased sales and profi
Staying connected with the customers by use-
mails or multiple messages in a short span of
helps save the tedious task of sending newsleit
every client.

It allows twoway communication between

company and ansumer in a way that wasi
previously seen and it has changed the bus
approach as the consumer holds more power nc
includes Internet marketing techniques, such
Display advertising , Web Banner advertising, |
ups, text ads, display ads, &mcmedia marketin
(SMM), Mobile advertising, enail advertising
search engine optimization (SEQO), search en
marketing (SEM) and link building. It also exterds
non4nternet channels that provide digital media, <
as short messaging service (Sl, multimedia
messaging service (MMS), callback and-hold
mobile ring tones, dooks, optical disks and gan

This research paper is based on the secondary
collected from various websites and describes
different types of digital marketing teciques like
SEO, SEM, SMM, PPC, etc. Significance is giver
the importance of digital marketing and its bersefit
aims to identify the effectiveness of Digi
marketing. The objective is to identify t
contribution of Online marketing in the chanc
marketing scenario and the reason for its grov
popularity.

TOOLSOFDIGITAL MARKETING

A. Online Marketing

For any business to succeed, it is very importal
reach out to consumers and establish the b
Without a marketing solution a business canbe

successful. Online marketing is a strategy thaps
build a company’s reputation and exposure onlini
using a variety of internet tools and solution. @efit
is possible to understand the different strategies
marketing tools, it is importano understand what is
online marketing and how it promotes busir

Online marketing which is also called inter
marketing or online advertising is a tool strategya
method of getting the company name out to
public. The advertisements can takeny different
forms and some strategic focus on some si
messages rather than clear cut advertisementsh8
way it promotes the business is simple. It builgs
the company reputation by increasing its abilityp&
found online. A large number of tential customers
browse the internet, look for information or sim
enjoy their favorite past times with the inter
connections. By taking advantage of the tools
resources, it is possible to get the company nam
to the public and encourage gntial customers to
look further for information. Thus, online markegi
or internet advertising or web advertising is arfasf
marketing and advertising which uses the inte
platform to deliver promotional marketing messa
to the consumers. So, Oméi Marketing is the practic
of leveraging web-based channels to spread
message about a company’s brand, product
services to its potential customers. The methodk
techniques used for online marketing inclu-mail,
Social Media, Display Adveriing, Search Engine
Optimization and many mor

B. Search Engine Optimization (SEO)

After a website is built for the company, it ne
promotion. Search Engine Marketing (SEM) is onu
the best ways to promote your company, its sen
and its website. Itis the process and strategy
getting website exposure online with keywords il
to your business. This is called Search En
Optimization (SEO). Search Engine Optimizat
(SEO) is the process of optimizing website con
online to increase expo®’ in the organic searc
results for desired key words. This is a long t
strategy that has many factors contributing to
success. These include, site architecture, on
content, off site content or on page and off
content. It also includes mtnal and external link:
key word research and competition analysis to na
few. While being found online is probably the m
important part of online marketing strategy, thare
other types of marketing strategies that suppler
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these efforts.SEGsithe process of affecting the onl
visibility of a website or a webpage in a web sh:
engines unpaid results eften referred to as natur.
organic or earned results. It is the process dinge
traffic from the free organic or natural searchukts
on all search engines. All major search engine$
as Google, Bing, and Yahoo have primary se
results where web pages and other content su:
videos or local listings are shown and ranked bask
what the search engine considers the most ret to
users. Thus, it is the practice of increasing gta
and quality of traffic to your website through onga
search results. It is done by improving rankingshm
algorithmic search engine results.

C. Social Media Marketing

Social media is a colléon of websites o
applications that let people interact with eacteotby
creating and sharing images, text, videos and

GIFs. There are a variety of social media platfol
such as Facebook, Twitter, Whatsapp, Linke
Youtube, Instagram, Snapchatc. Social Media he
completely changed the way a business can rea
customers. From small start ups to large corpor
companies are using social media to reach andre
people all over the world. It offers a huge amooir
opportunity to reail get to know your customers a
build relationships with them. It is an exciting yv®
do marketing and promotions and reach a w
audience for spreading information about you. S¢
Media isn’t great just for personal use but it edso
be a highlyeffective tool for any business. Compar
of all sizes, as well as NGO'’s, or any person cse
social media to connect with customers and grow
online community. Using Social Media to reach @
people and promote your business is known as ¢
Media Marketing.

With Social Media, many successful businesses
changing the way people learn, explore and disc
new things. It also allows businesses to adveitise
targeted, consumdocused way, offering th
potential for great value for moypdrom advertising
budgets. Social media marketing is a two \
conversation where direct interaction helps crez
stronger and a long lasting customer relationsitigp.
reactive nature means, communicating in a tin
way which has never been simpléris an effective
way to create business awareness and a pot
memorable impression. For e.g. Social Media F
that encourage customers in engaging with
business. It allows businesses to engage, entenal

respond to the audiences. Insteac talking with
customers as with some traditional media, it leta
listen and respond to them in a personally tailGed
immediate manner. This way of communicating v
the new and existing customers can transform hi
business promotes itself. A sile, open conversation
can help people feel more at ease when intera
with you. It also helps improve marketing &
customer retention and how it gives new audie
insights that help sharpen your offerin

So what’'s so great about Social Media Mting is

that, it has a lot of potential benefits for busises

> It helps you reach your new customers quic

> It offers a business the potential to reach mibi
of people all over the world in a targeted
personalized way.

» It gives you real timacces

» It builds trust and relevan

> It allows you to build communi

Therefore, we can say that social media marke
encourages a two way conversation. It gives yot
opportunity to grow business by listening to
understanding your customer neeand preferences.
Connecting via social media means people aroun
world can have conversations about you and -
business and also share their experiences
recommend you to friends and fam

D. Display Advertising

Display advertising is an adverng on websites or
apps or social media through banners or c
advertising formats made of text, images, flash
audio-video. It is an online form of advertising tt
the company’s promotional messages appear on
party sites or search engine ri¢s page such as
publishers or social networks. It is a form
advertising that conveys a commercial mes:
visually using text, logos, animations, vide
photographs or other graphics. Display adverti:
frequently target users with particular traito
increase the ads effect. It is a type of paid adsieg
also known as Pay-Pélick Advertising or alsc
called as PPC. ltis atype of paid advertisiraj thets
your business found on search engines. It is at
way to compete in the online spand directly target
customers or consumers in your area for usir
search engine to look for products or services.
beauty of this is that you have a chance to cormr
with the bigger competitors in local market withi
spending much money. It also gs small business
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owners a way to directly target searchers base
their geography. So your search engine ads only:
to people who are around your store or service. i
is like having a bill board online, but your tarigetis
much more effectivedrause it is only being shown
people in the local area who are actually lookiag
your products and services. Pay-dick is also
known as Cost- Pe€lick. It is an internet advertisir
model used to direct traffic to websites in whitie
adverti®r pays the publisher when the ad is clicke
Is commonly associated with the first tier see
engines. Essentially, it is a way of buying vidite
your sites rather than attempting to earn thosgs)
organically. Search Engine Advertising is on¢ the
most forms of PPC. It is an online advertising mc
in which advertisers can display ads for their goor
services when users or people searching for tt
online enter relevant queries into the search esc
Advertisers are only charged whenuser actually
clicks on their ad and hence the name-Per-Click
or PPC.

It is a type of sponsored online advertising thaisec
for a wide range of websites including search eeg
where the advertiser only pays if a web user clmk
their ad. It vorks like a silent auction. Advertise
place bids on keywords or phrases that they t
their target audience would type in a search i
when they are looking for specific goods or sersi
When a web user types a search query into thedie
searchengine that matches the advertiser’s key v
list or visits a web page with content tha-relates to
the key words or phrases chosen by the advertise
PPC ad may be displayed on the page. In a si
engine, a PPC ad is generally just above the right
side of the search results where they can be €
seen. On the other kind of web sites the ads ve
placed in the location that the site designer
determined will be the most advantageous to hes
and the advertiser. Overall PPC ade beneficial tc
advertisers and web users alike. Advertisers
noticed by their target audience and are chargégd
for the times that their ads are clicked on and
users get to select from sites that may be relet
the page that they are viewimgthout having to dee
with obnoxious banner or pagp ads that flash ar
distract.

E. You Tube Marketing

You Tube is a great source for funny, entertair
content, but it's also increasingly become an dsse
tool for marketers. In fact, nearly half all marketers

plan to add You Tube marketing to their strat
every year. One third of all online activity is sp
watching videos and You Tube has more ths
billion active users today. The platform is

expansive that it can be accessed in 76 dnt
languages, accounting for 95% of the worl
population. It is considered to be internet™ largest
search engine and can help improve SEO and o\
brand presence. You Tube allows marketers to pti
content in a unique way that is easy for virs to
consume and share. Unlike other social networ
platforms you tube exclusively hosts video cont
You Tube is owned by Google, as a result, when
sign up for a Gmail account you will automatice
have access to a You Tube account, a Goocg
account and much more. You Tube make:
incredibly simple for you and others to promote ty
video across other social networks. You Tube ca
a lot for the businesses who utilize it correcthd
consistently. Video is a huge platform today. I
dominating the world of marketing and if you are
using video you will almaost lose out certainly touy
competition. With video ranking higher on all sdc
platforms and performing well in ads, customers
more likely to notice and respond to businesusing
video. When you are using you tube, you will ha\
whole library of videos. You can then, upload

video files natively to each platform. You can &
embed You Tube videos in your blog posts with g
few clicks, making your blog posts more amic and
engaging. You Tube also has an enormous and
diverse audience which happily uses both you

and Google on search engine to find content theat
are looking for. If you are able to optimize foetight
key words, you will be able to corct with that
audience instantly. Since you tube videos can sl
early on in Google’s search results, it is the adl
most commonly used search engine after Google.
Tube has really a very large and diverse audielc
has over a billion active us and the site gets over
million visitors every single day and you tuk
audience watches more than 3.5 billion hours cée
every month and more than 1 billion video vie
every day. Thus, you tube has become one of thé
sought after online markag platforms today. Fc
any business to reach out to its audience you

cannot be ignored.

F. Email Marketing

Email Marketing is basically the use of emall
promote products and/or services. But a better le
marketing definition is the use of emi#o develop
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relationships with potential customers and/or ¢e
Email marketing is one segment of internet markg:
which encompasses online marketing via webs
social media, blogs, etc. It is essentially the esas
direct mail except that instead sending mail throug
the postal service, messages are sent electrgnical
email. Someone somewhere buys an email lis
several!) and sends an email along the lines ot

(the product name) for only Rs__! (amou
to everyone on the lissemetimes repeatedly. All tF
does is annoy everyone and give email marketi
bad name.

At its best, email marketing allows businessesedep
their customers informed and tailor their marke
messages to their customers.

Email Marketing Can Be Personalize--

Particular groups of customers can be targetedean
individuals. Offering individual customers’ spec
deals on merchandise and/or services on

customer's birthday, for instance, is one exampl
email marketing personalization. (A reurant might
send an email to customers on their birthday ofte
50% off on entree,) Email marketing helps a bus
develop and maintain a relationship with a custo
over time that hopefully results in increased saled
increased customer loyalty.

Email marketing best practices include develoj
your own email list rather than buying an emaii(§}
and making participation in your email list -in
rather than opbut (using permissic-based email
marketing). Email should also be optimized

mobile usage as according to statistics over ha
emails are opened on mobile device

The Advantages of Email Marketing

The two big advantages of email marketing are f
and ease. Emailing is an inexpensive way to ach&
your company and its prodisc and/or service
compared to many other types of marketing. It's
extremely easy to set up and track an email manty
campaign, making it a very accessible type
marketing for small businesses.

Newsletters can be sent to the email list you'vit
from the people who provided the neces:
information on your website, for instance, provyl
these potential customers with news updates ¢
your company, upcoming events and/or special o

— and, of course, reminding them that your busir
exists and that maybe it's time for another

The huge advantage of email over social mediaat
prospects and customers are more likely to se
email than social media. Just posting somet
doesn't mean that everyone you want to see -
message will see it. Your post might not even s
up in your targets' social media streams. Howexe
email will sit in the inbox until its read (or débel)

Ideally, email marketing should go h«in-hand with
social media. Adding social media "Like" or "Sha
buttons to your marketing emails gives an additic
way for customers to connect with your bra
Snippets of positive reviews from social media f
can be included in emails, and conversely,
media postings can be used to encourage fai
subscribe to your email newslett

Email marketing can substantially increase
income if you do it correctly. (See the tips belpit's
a great way to get people to visit and/or revisitiry
websiteor blog, and more traffic usually equates
more income.

Email Marketing Tips

1. Build your own list. This has already be
mentioned but buying emalil lists is a waste
time. All you're going to do by sending unsolicii
email is turn off most of the pple you're hoping
to turn into customers and run the risk of be
labeled a spammer.

2. Adhere to the rules of the CA-SPAM Act.
These rules include having a I-deceptive
subject line, a method of unsubscribing, and \
name and address at the end of mails.

3. Don't just send out ads to buy all the time. |
your emails to build rapport with customers
sharing your expertise and/or that of others, g
them tips and insights they can value. St
information that lets them know more about
and/or yur company if it's interestir

4. Treat your list well. Remember that the pec
you're using email to communicate with h
trusted you with their email and name; tt
deserve your respect. Just as you deserve
chance to convert them from customersfans
and even evangelists for your brand, people
want to talk about and share your message an
involved in any way they ce
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5. Stick to a schedule if you're doing a newsle
Sending email on a regular day or days can
your subscribers know whao expect from yol
and when. Also Known As: Biail marketing
direct email marketing.

G. MobileMarketing

Mobile marketing is a muléhannel, digital marketing strate
aimed at reaching a target audience on their gphartes
tablets, and/or other mabitlevices, via websites, email, S
and MMS, social media, and apps. .Mobile is disgdhe
way people engage with brands. Everything thabeaione o
a desktop computer is now available on a mobileeldwon
opening an email to visiting your wébsto reading yo
content, it's all accessible through a small mebiieen. 80% «
Internet users own a Smartphone. Effective mothertising
means understanding your mobile audience, desigoimgn
with mobile platforms in mind, and making €gic use of
SMS/MMS marketing and mobile apps.

Mobile marketing is the art of marketing yc
business to appeal to mobile device users. Whea
right, mobile marketing provides customers
potential customers using Smartphone \
personalized, time- and locati@ensitive informatiol
so that they can get what they need exactly whewn
need it, even if they're on the go.

Mobile marketing consists of ads that appear
mobile smart phones, tablets, or other mobile sy
Mobile marketing ad formatscustomization, an
styles can vary, as many social media platfoi
websites, and mobile apps offer their own unique
tailored mobile ad options.

Every business needs a mobile marketing strateg
the same reason that you need a computer ar-Fi

access +this is the age in which we live! Walk arou
any major city and you’'ll find a lot of people wi
faces glued to their smart phone screens. Accottdi
recent reports40% of users’ internet tin is spent on
mobile devices, which means simply oring the rise
of mobile just isn’t an option.

Types of Mobile Marketing Strategies

There’s a healthy variety of mobile market
strategies to try. The kind that works best forry
business will depend on your industry, tar
audience, and budget.

App-based marketing: This is mobile advertisin
involving mobile apps. While 80% of mobile time

spent engaged with apps, you don’'t have to craa
app yourself to get in on the action. Servi
like Google Ad Mobhelp advertisers create mob
ads that appear within thiparty mobile apps. Fac
book also allows advertisers to create ads tha
integrated into Face book’s mobile app. Face bo
mobile Promoted Post amtegrate so seamless
with Face book’s news feed that users often c
realize they're looking at ac

In game mobile marketing: In-game mobile
marketing refers to mobile ads that appear wi
mobile games ke in the example below. -game ads
can appear as banner poyps, ful-page image ads or
even video adthat appear between loading scre

QR codes: QR codes are scanney users, who are
then taken to a specific webpage that the QR
attached to. QR codes are often aligned with mc
gamification and have an element of mystery to tf
since users who scan them don't always know ex.
which rabbit hole they’re juping down

Location-based marketing: Location-based mobile
ads are ads that appear on mobile devices baset
a user’s location relative to a specific area ifess
For example, some advertisers may only want
mobile ads to appear when usere within a 1-mile
radius of their business.

Mobile search ads. These are basic Google sea
ads built for mobile, often featuring extra -on
extensions like click-taall or maps

Maobile image ads: Imagebased ads designed
appear on mobile devices.

SMS: SMS marketing involves capturing a use
phone number and sending them text of

Conclusion

In comparison to the other mediums, digital marg
has proved to be more effective, given the nedtie
people in today’s world as it is considered to he
most measurable. The different tools of dig
marketing have made it easier and cheape
advertise their businesses, products and sen
though initially, the companies might have to k
higher costs. It has also made it easier to firemial
customers and management of marketing campe
Being available to customers 24/7 so as tuease
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the sales and profits is easily possible due to
digitalization in marketing.

There are various elements by which dig
marketing is formed. All forms operate throt
electronic devices. Some of the elements have
explained through this search paper as trailit
below:

Online Marketing is a very important part of digi
marketing. It is also called as internet adverg:
through which a company can deliver the mess
about products and services. Search En
Optimization (SEO) is anrganic way of maximizin
the number of visitors to a particular website
ensuring that the website appears high in the k¢
results returned by the search engine. Social MV
Marketing is the use of social media sites a
platform to promote theibusinesses, products a
services. Display advertising is advertising

websites or apps or social media through banne
other ad formats made of text, images, flash, viole
audio. The main purpose of digital advertisingas
deliver general advedements and brand message
site visitors. You Tube marketing is an essel
strategy to take advantage of the web’s massivié
towards video. Hnail marketing means sending

commercial message typically to a group of pe:
who could be potentialcustomers or current
previous customers, usinc-mail to build loyalty,
trust or brand awareness. Mobile marketing is di-
channel, digital marketing strategy aimed at raag
a target audience on their smart phones, tablet#oe
other mobile deices, via websites, emails, SMS ¢
MMS, Social Media and apj

Thus, we can conclude that digital marketing ha:
boundaries. It has become an essential pat
marketing strategy of many companies. Dic
marketing uses the power of internet and fies the
demand of Business owners and customers
innovative ways.
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