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ABSTRACT

Industry 4.0 technologies aid manufacturers
monitoring production processes and making effex
decisions. In a similar way, Business 4.0 techriek
can help sales, marketing and customer servicee
profits and productivity, and help the compis stay
competitive. It requires a new way of thinking ¢
involving the employees, customers, and partr
This paper provides a brief introduction to Busg
4.0.
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INTRODUCTION

Information technology has radically transformed
very essence of large businesses around the v
Companies in every industry sector all over thelav
are planning to increase digitization of produatsl
processes. Digitalization involves using technadsg
products, and data to maximize revenue improve
business models.

Digitalization has been penetrating the market
digital products, digital processes, digital seegi
and digital solutions [1]. Digital transformatiamill
only take place if top management makes Indus
a top priority Many companies are transforming tr
businesses using Internet of things (IoT) techng

The foundational aspects of a digital culture idel
agility in decision making, increased collaborati
willingness to experiment, and continuous learr
and adaptation. The greatest challenge of indus
leaders is people, not technology. Anytime, anyw!|
learning and development organizations require
agile workforce that can continuously learn newls
and apply their learning to challenges

A storm of technologies (Internet of things, clc
computing, artificial intelligence, automati
robotics big data and analytics) is transform
industry after industry. These technologies
fundamentally change individual companies

transform marketlynamics across a whole range
industries. Digital to its core, Business 4.0 cstssdf
technologies such as automation and artifi
intelligence. Whether large or small, all compat
must respond to the digital challenge now.
companies move forard in their Business 4
journey, they leverage digital technologies to €
their growth.

EMERGENCY OF INDUSTRY 4.0

Recently industrial powers like Germany, USA, L
and China initiated the concept of Industry 4.0e
term ‘Industry 4.0’ stands for the fourth industi
revolution or Industrial Internet of things (IIOT
Industry 4.0 is driven by digitization and igration
of vertical and horizontal value chains. Industr§ &
the current gradual industrial transformation v
automation, cloud computing, cyl-physical systems,
robots, and industrial 10T to realize smart indystnd
manufacturing [3]. It utilize cyber-physical systems,
in which machines communicate efficiently with ei
other.

Industry 4.0 has moved from talk to action sinces
now at the heart of strategic and research ageh
many companies. No company can afford to igi
the fundamentathanges that Industry 4.0 will brin
Industry 4.0 is helping companies optimize custo
relationships. It has implications for the natufdvow
a company organizes itself and its delivery mo
Data analytics and digital trust lie at the hedrthe
fourth industrial revolution. Data and data analy
provide tools for decision makin
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EMERGENCY OF BUSINESS 4.0

The convergence of digital, physical, and biolob
technologies is transforming the world. This r
world will be shaped by the companihat can best
harness Business 4.Being able to employ mode
technologies such as Internet of things, cl
computing, artificial intelligence, automation, abidj
data and analytics are the indicators of a Busidd3
company. This shift towards Busgiss 4.0 will enabl
companies to evolve from a traditional produc-
focused model to an informatidrased approact
This will benefit both the customer and the comp
itself [4].

A major principle of industry 4.0 is to shift tl
business models based on mass productions v
manufacturing to mass customization. In the fuyt
industrial businesses will be adopting new busil
models that will connect their factories, machin
and warehousing facilities as cyber physical syst

[5].

Business 4.0 is mainly using analytics to respan
individual  transactions through  customizati
Business 4.0 can increase automation. Activitiks
data entry, reporting, and meeting prefion can
now be performed by the system. This frees up
time to do the things. e health and safety of hum
workers in dangerous working environments coul
improved dramatically.

CHALLENGES

The absence of a digital culture and the righntrey
for employees is a top challenge facing compal
The basic aspects of a digital culture consistfity
in decision making, increased collaborati
willingness to experiment, and continuous learr
and adaptation [6]. Without the appropriate dic
culture, the best talent will hesitate to stay. K.ad¢
skills or competencies in the company’s workfore
a challenge. There is also a challenge to buildali
trust, which is based on three pillars: transpayre
legitimacy and effectiveness.

CONCLUSION

Business 4.0 will definitely make companies funa
differently than they did in the past. Advanc
implementation of Business 4.0 will become
gualifier to compete. Organizations that proacti
harness agile talent and align the growth aspims of
their employees are poised to lead the Busines
transformation. By embracing these new technolo:
salespeople, marketers and customer se
professionals can become more responsive
competitive [7].

REFERENCES

1. J. Makiol, A. Miroliubo, end V. Zhgun,
“Digitalization — quo vadis, SHS Web of
Conferences, 2018.

2. “Industry 4.0: Building the digital enterpris
https://www.pwc.com/gx/en/industries/indust-
4.0/landing-page/industi4.0-building-your-
digital-enterprise-aprie016.pd

M. N. O. Sadiku, S M. Musa, and O. M.
Musa, The essence of Industry ¢’ Invention
Journal of Research Technology in Engineering
and Management, vol. 2, no. !, September 2018,
pp. 64-67.

“4 ways best-inelass companies a
embracing Business 4.(
http: //tcssummiteur ope.conv4-ways-best-in-class-
compani es-ar e-embracing-busi ness-4-0/

M. J. Too, “Industry 4.0 as smart enabler
innovative business model
https://brage.bibsys.no/xmlui/bitstream/handl
250/2452846/Toor%2C%?20Junaid.pdf?seque
1

“Reimagining talent management for Busin
4.0,”

https://www.tcs.com/content/dam/tcs/pdf/Indus
s/hitech/abstract/Reimagining%20Talent%20|
agement%20for%20Business%204.0 20031¢

7. N. Davies, “Business 4.— how technology is
changing the business of manufacturir
September 2017, https://www.sales-
i.com/business-4-Gechnolog-changing-
business-manufacturing

@ IJTSRD | Available Online @ww.ijtsrd.con | Volume —2 | Issue — 6 | S@pt 201!

Page: 1253



